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Water — water quality

What are we monitoring?

The volume of water consumption in the Blue Mountains

What is the trend?

Between 2002-2003 and 2008-2009 the overall water consumption in the Blue Mountains declined by
approx. 23%. However water consumption in the Blue Mountains increased by 6% between 2007-
2008 and 2008-2009. Residential households reduced water consumption by approx. 30% between
2002-2003 and 2008-200.9 This represented the most significant contribution to the decrease in
water consumption. There has also been a significant decrease in government water usage for
maintenance of crown and community land and water usage by non-profit organisations. The
Commercial Sector increased water consumption by 239% in the same period.

Water supplied to the Blue Mountains is consumed by residents who reside in houses or apartment /
flats, and by businesses and industry. The ‘other’ category of consumers includes government use for
crown sites, community sites and exemptions for non profit organisations.
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Why is monitoring this trend important?
Water is an increasingly scarce resource in Australia, as population and water usage increases in an
environment with limited and fluctuating rainfall. The trend data may suggest that the residential

community has a growing awareness of water related issues and our need to conserve this valuable
resource.

Source: Blue Mountains City Council, 2007 — 2008 State of Environment Report — City of Blue
Mountains; Sydney Water Corporation, 2009.



